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Read the following instructions very carefully and strictly follow them :

General Instructions :

(1) This question paper contains 34 questions. All questions are compulsory.
(1t) Marks are indicated against each question.

(iti) Answers should be brief and to the point.

(iv) Answers to the questions carrying 3 marks may be from 50 to 75 words.
(v) Answers to the questions carrying 4 marks may be in about 150 words.
(vi) Answers to the questions carrying 6 marks may be in about 200 words.

(vit) Attempt all parts of a question together.

1. ‘“To ensure that enough funds are available at right time to honour the

commitments and to carry out the plans’ is discussed in which of the

following concepts ? 1
(A) Capital Structure (B) Financial Leverage
(C) Financial Planning (D) Investment Decision

2.  Read the following statements carefully : 1

Statement —I : The cost of debt is more than the cost of equity.
Statement — II : Lenders risk is lower than the equity shareholders risk.

In the light of the given statements, choose the correct alternative from

the following :

(A) Both the Statements are true.

(B) Both the Statements are false.

(C) Statement I is true, Statement II is false.

(D) Statement I is false, Statement II is true.
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3. ‘Increase in the profit earned by the equity shareholders due to the

presence of fixed financial charges like interest’ is called : 1
(A) Financial planning (B) Dividend decision
(C) Financing decision (D) Trading on equity

4. Akshara runs a business in the name of ‘AK Solutions’ in a well reputed
area of her city where people provide spaces to students as library, as study
centres and as training and event centres to businesses. Akshara provides
only conference halls to big and small enterprises for their meetings and

events.

Suddenly, in July 2024, floods affected some libraries and study centres in
her neighbouring area. The exams were fast approaching and students
were facing a lot of problems as these study centres and libraries had to be

closed.

Taking advantage of this opportunity and to help the students ‘AK
Solutions’ adapted itself to the needs of the environment, they decided to
convert some of their conference halls into libraries and study centres. They
also decided to provide food and other facilities required by the students at
subsidized rates. This initiative increased their business manifold and

earned them significant goodwill.

The feature of management highlighted in the above case is : 1
(A) Management is a continuous process.

(B) Management is an intangible force.

(C) Management is a dynamic function.

(D) Management is a group activity.
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5. Match the techniques of scientific management given in Column — I with

their meaning given in Column —1II : 1

Column -1 Column - I1

(a) Method Study [(1)) It refers to the study of movements like lifting,

putting objects, sitting and changing positions etc.

which are undertaken while doing a typical job.

(b) Motion Study |[(1) It determines the amount and frequency of rest

intervals in completing a task.

(¢) Time Study (111) It determines the standard time taken to perform

a well defined job.

(d) Fatigue Study |(iv) It determines one best way of doing a job.

Choose the correct option from the options given below :
@ () (© @@

A @ @) @ av)

B) @ @) @@ ()

©€) @) @ @ @

D) () @) av) @

6. Given below are two statements, Assertion (A) and Reason (R) : 1
Assertion (A) : Planning involves looking ahead and preparing for the
future.
Reason (R) : The purpose of planning is to meet future events
effectively to the best advantage of an organization.
Choose the correct alternative from the alternatives given below :
(A) Both Assertion (A) and Reason (R) are true and Reason (R) is the
correct explanation of Assertion (A).
(B) Both Assertion (A) and Reason (R) are true, but Reason (R) is not the
correct explanation of Assertion (A).
(C) Assertion (A) is true, but Reason (R) is false.
(D) Assertion (A) is false, but Reason (R) is true.
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7. Identify the dimension of business environment illustrated by the given

picture : 1

I am an A-T ’
News Anchor .

(A) Social (B) Political

(C) Technological (D) Economic

For Visually Impaired Candidates :

Shifts in demand from steam locomotives to electric engines, from
fountain pens to ball-point pens, from typewriters to computer based word
processors highlights which of the following dimension of business
environment ?

(A) Economic (B) Technological

(C) Political (D) Social
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8. As per the Consumer Protection Act, 2019 which of the following statement
is correct ? 1

(A) In case the aggrieved party is not satisfied with the order of the
District Commission, he can directly appeal before the National
Commission.

(B) In case the aggrieved party is not satisfied with the order of the District
Commission, he can directly appeal before the Supreme Court.

(C) In case the aggrieved party is not satisfied with the order of the
State Commission, he can directly appeal before the Supreme Court.

(D) In case the aggrieved party is not satisfied with the order of the
National Commission, he can appeal before the Supreme Court.

9. ‘The process of organizing allows a business enterprise to accommodate
changes in the business environment. It allows the organization structure
to be suitably modified to pave the way for a smooth transition.’

The point of importance of organizing function of management highlighted
in the above lines is : 1

(A) Benefits of specialization

(B) Clarity in working relationships
(C) Optimum utilization of resources
(D) Adaptation to change

10. Nimesh was working as a Production Manager in H.L. Ltd., an electrical
wire manufacturing company. One of the vendors who was supplying
copper to H.L.. Ltd. wanted to close down his business within 15 days as he
had to go abroad to live with his son. The vendor was selling all his stocks
at 60% discount. Nimesh wrote a letter to the General Manager to seek
approval for procurement of this material. But due to rigid rules and
cumbersome procedures there was delay in getting sanction and order

could not be placed.

The type of communication barrier that led to procedural delay was : 1
(A) Semantic barrier (B) Psychological barrier

(C) Organizational barrier (D) Personal barrier
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11. A buyer buys a product or service for what it does for him / her or the
benefit it provides to him / her. There can be three type of benefits, a
consumer may seek to satisfy from the purchase of a product : (i) Functional
benefits, (i1) Social benefits and (1) .........coovvvveininen..n. 1

(A) Technological benefits
(B) Economic benefits
(C) Psychological benefits

(D) Environmental benefits

12. “The obligation of a subordinate to properly perform the assigned duty” is
called : 1

(A) Delegation

(B) Authority

(C) Responsibility
(D) Accountability

13. ‘Isha Sweets’ was set by Isha Sharma to prepare and sell organic, vegan
and healthy sweets alternatives like hazelnuts date ladoos, dry fruit date
burfi, stuffed mejdool date etc. For the last many years, the demand for her
products was very high as people these days prefer to buy healthier
alternatives for consumption as well as gifting purposes. But this year
suddenly, the cost of dates, dry fruits and other ingredients used for
preparing these healthy sweets had increased. With rising prices of raw
materials, larger amounts of funds were required to maintain a constant
volume of production and sales. As a result, the working capital
requirement of ‘Isha Sweets’ became higher.

The factor which led to an increase in the working capital requirements of
‘Isha Sweets’ was : 1

(A) Availability of raw material
(B) Inflation
(C) Scale of business

(D) Production cycle
*66/2/2% @ [ P.T.O. ]
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14. Atul was working as an employee in a readymade garments factory. He

15.

16.

was very sincere and dedicated and always completed his work in time. It
pained him to see that his colleagues were reluctant to do the work even
though they had the ability to do it.

Due to his good behaviour and willingness to work, he was promoted to the
post of the supervisor of the same team in which he was a worker earlier.
He understood very well that it was not always possible to get the best of
work from employees merely by exercising formal authority. He had
insights into the causes of behaviour of people. He knew how to get the
work done by the workers in a desired manner to achieve the
organizational objectives. Under his supervision even the workers who
were reluctant to work started working efficiently and effectively.

From the following, identify the concept used by Atul, as a supervisor to get
the work completed :

(A) Leadership (B) Financial Incentives
(C) Motivation (D) Non-financial Incentives

Choose the statement that correctly highlights the benefit of using internal

sources of recruitment.

(A) It helps in simplifying the process of selection.

(B) It provides wider choice while selecting the employees.
(C) It brings new blood in the organization.

(D) Itis an expensive and time consuming source.

Read the following statements carefully :

Statement -1 : Staffing is that part of the process of management
which 1s concerned with obtaining, utilizing and

maintaining a satisfied and satisfactory workforce.
Statement — II : Staffing is a continuous process.
In the light of the given statements, choose the correct alternative from
the following :
(A) Both the Statements are true.
(B) Both the Statements are false.
(C) Statement I is true, but Statement II is false.
(D) Statement II is true, but Statement I is false.
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17. CVX Ltd. was a leading company, manufacturing home appliances like food

processors, juicers and mixer grinders. The company was earning good
profits and was paying high dividends to its shareholders consistently. The
company now decided to manufacture soup-making machines, pop-up
toasters and electric irons. The company wanted to enter into emerging
markets out of India also. Entering these markets will require additional
capital investment which will facilitate in production and distribution
infrastructure etc. For this, the management decided to retain money out of
their earnings to finance the required investment and distribute smaller
dividend to the shareholders.

The factor affecting dividend decision which was kept in mind by the
management of CVX Ltd. for entering into emerging markets and

launching new products was : 1
(A) Amount of Earnings

(B) Stability of Earnings

(C) Stability of Dividends

(D) Growth Opportunities

18. Given below are two statements, Assertion (A) and Reason (R) : 1

Assertion (A) : Directing facilitates introduction of needed changes in
the organization.

Reason (R) : Directing increases resistance to changes in the
organization.

Choose the correct alternative from the alternatives given below :

(A) Both Assertion (A) and Reason (R) are true and Reason (R) is the
correct explanation of Assertion (A).

(B) Assertion (A) is true, but Reason (R) is false.
(C) Assertion (A) is false, but Reason (R) is true.

(D) Both Assertion (A) and Reason (R) are true, but Reason (R) is not the
correct explanation of Assertion (A).
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TuETd off | 38 39 {70 U wigshiad 3fiad 9 S i ol forn | 98 SR T,
g Hl ghMI I TRIT 3TN ISR & IUAeY HIgshled JAla ol folfH=1 SITugH hl g1 <l |
I ST HTTTIRATI o TR I T TR TG i o 70 3eh! forRiwanati, gew,
Torshar IUTTa Tam T TTEehi Shi Trfertatt 3 <t gerT i | 3
3T1a o1 =R T W F1 399 ST 1 6 39 W 31wy o7 (IS]) Fag g =ife | =
3HH 3G < &1, THehi d UTadl o SR § foreamd 3ca= g3 |
X YETeht 3G HTSshiad 3Ta <hl GRfaTd TATIAT Ud IUFRT o Tre-e 8 fmiar 3 gt o1
T TR | SHE 3 HTgshIAd HIaH o IUAI § FEEi-rd SiRaHt & s=- § g fie |
UHT hich 3T = HISshidd 3o oh sha Te 39T o 0 forfiy=T ITerRical sl & 3 1@ |
T oft 3Tk g $B ITSIRIT ol T HEAT T 7T |
G fopegi i ITRETTI o1 Sooi@ ST |
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19. Kavi works as a Marketing Manager in stationery mart. It deals in various
types of stationery items for many schools across the country. When new
session starts in schools, Kavi forecasts the sales of different stationery
products for each school for every month. All items are represented in
numbers so that it becomes easier for him to compare the actual
sales with expected sales. 1
The type of plan discussed above is :

(A) Strategy (B) Policy
(C) Programme (D) Budget

20. ‘It 1s the process of designing and maintaining an environment in which

individuals, working together in groups, efficiently accomplish selected

aims.” Identify the process. 1
(A) Management (B) Organising
(C) Staffing (D) Directing

21. Aman, a young graduate was living away from home in another city. He
had problems in cooking and heating food. He decided to purchase a
microwave oven for the same. He went to the market, visited many shops
and compared various microwave oven brands available in the market. He
compared features, price, after-sale-service and customer reviews etc. to
make an informed choice as per his needs. 3
After selecting the oven, he checked that it should have an ISI mark. This
gave him confidence about the safety, standards and quality of the oven.
After reaching home he followed the manufacturer’s instructions for safe
installation and use of microwave oven. This helped him in avoiding any
risk associated with the usage of microwave oven.

By doing all this Aman kept in mind various responsibilities while
purchasing and using the microwave oven. Still he left some of the
responsibilities that were not fulfilled by him.

State any three such responsibilities.
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22. (a) IR R (Wieh THIES) & (FTRad AT ol GHIATST : 3
() Toremm wfasfaet i gad va foquriErar Suerey A
(ii)  siferegfereit T oo
(iii) - < FRET
3
(b) Terwgl i Tergal o HTER W ‘WAfies ST Wa Tgeiiesh SIS 311+ <hI |

(VY]

23. (a) ‘g1 9WR 1 31 AT | IS IR SR gt aeR § fefrfed et

3TA¥E ST : 3
G) TEwam
REEID]
3
(b) W wfasifa wa fafm 91 o fopeel iF “foeprashat Rl &1 Seor@ ShifeT | 3

24. TfyeRt 3 3w & faftr= st & = UTei i T 3= hife i Bivma-fne it smyfd wa
T FTHR AR TRl | TRY § SaET 3727 Iet Tal AT 37T 35eh 3cdTg gd ATt o |
I TOTE Tt 3T oh STaslg Y HB ITeil | UTEhT i hicATSAl ol HTHAT AT TSI,
TorToeRt SITYL I H, TRl 36k 3cUTE STSIR H Helgg SUTEATT ITH i H 318%d @ | 3
SRV T TdT TR o I 384 Teh A forqu weersh 61 fgfd 6t | foqum werers 3
9T R SHITQ ITET o HRI-TUT 3R AT o fafer= uTeli < et & 9 qe,
ferami e T geaTte <t 3ferd TG -Sa & Bl | foreehl, S S -TwHI o1 3R BT
= qef} UTell ST TEE o fore IererRh o, wH=fE & e 3aarg & greey 8§ g &
ATTHT T 1 SQET o H 3EHY @ | TRumEEy, Rl 3= 9t <hl B -fohe &
& I TF TorRISnati sl SHel Tal 91T | 39 S¢ot ShuaRI el UTEshi ol 3cI1G h HE™
o 1 H foramd fqetm o off semed @ |
Q) 3T feufa | afvfa seemon i g |
(i) WG (1) T UM T3 TR i Ueh TihaT o €9 T TRETSA foham ST Hehar 2

Treeh fafir= axar € | 39 Sfshan 3 W die awal o Seoi@ shifg |
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22. (a) Explain the following functions of Stock Exchange : 3

(1) Providing liquidity and marketability to existing securities
(1) Pricing of securities

(111) Safety of transaction

OR
(b) Differentiate between ‘Primary Market’ and ‘Secondary Market’ on
the basis of any three points. 3

23. (a) Give the meaning of ‘Money Market’. Differentiate between ‘Capital
Market’ and ‘Money Market’ on the basis of :

(1) Investment Outlay

(11) Duration 3
OR
(b) State any three ‘Development functions’ of Securities and Exchange
Board of India. 3

24. Radhika started a business of supplying high class facial kits to beauty
parlours in various cities of the country. Initially, the business was doing
well and her products were popular. Despite the high quality of the
products, Radhika faced difficulties in certain parlours, especially in
Kagpur city, where her products failed to gain a strong market presence. 3

To understand the cause, she appointed a qualified marketing manager.
The marketing manager discovered that there was no proper exchange of
facts, ideas and views etc. between the incharge of Kagpur city and the
employees at different parlours at Kagpur. Vicky, who was the incharge
and responsible for overseeing all parlours in Kagpur, was unable to
effectively foster a common understanding of the product among the
employees. As a result, the employees did not grasp the key benefits and
features of the high class facial kits. In turn, the employees were not able
to convince potential clients about the product’s value.

(1) Identify the concept discussed in the above case.

(1) The concept identified in (1) above can be defined as a process having
various elements. State first five elements of this process.
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25. (a) WaTd g feu e yery & feferiiaa fagr=i o1 wweimse 4
(i) 3G I Tehdl
(i) oI
CUEN
(b) e o fagT=ii o e o Ffaiad fargaTi &l awemT 4
(i) e o

(i) AT TG bl U BT

26. (a) T b FEAfARGT foreTeana o1 GHesy 4
() THEY HREATE! § Uehdl AT § |
(1) T R T ol Ifsha R |
Jgan
(b) Ts=u bl Ffaritad foriwanasti o1 aw=msy 4
() S T " R R |
(ii) T T T A @ |

27. Tea wfifen 9 fopu U @M &1 TR & WM 1ot (3% 319) =a@m™ 6t 1 Fedt I W 2 |
TE-UP-HEIHAT § 1T ST aTel TH A =g STf-hIoa: < A deh W T 21T 8
3R @HT S o =5 Bd @ | 38 G 1 AT I3Td Y AT 3R o 4 @H i
X o A 1 Teh FTHR TR 3R ThAT | 3ok gRT 3Tt T[UTaT qei T o HIeh
T ITEH i < HRUT GHT TG & 4T | 4
$S AUl H IR FTHR IAUh AHEEH & T | 3= fafir= wredi # 3k aifer
IMTETE WieTeht a1 o foar b1 foi foren | aeft smansii @ i ot i T
Sta1 giafead s qen Taesdr Ud TUrEdT sl SHIC W@ o ot 38 sTenyfes Senfieht
Freft HRAHT T STRTA i hl AISHT §HT3 | e HfiA 1 AFTa % 12 U off | 3= aa
o1 foh I8 vl 32 950 SAHqEeh o &, FRiifeh 39 Wi @Td Ffgd & 7o T R fon
Tt Tt g & A T R |
(i) STk TR | Ifid focfiar fvla i1 we=fae e 3ot Seor@ I |
(i) ITRE (i) § fore 7 Fofa s wfaa S0 ot forgi &1 Treehi w1 GHEST |
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25. (a) Explain the following principles of management given by Fayol : 4
(1) Unity of Command
(11) Order
OR
(b) Explain the following points of significance of principles of
management : 4

(1) Scientific Decision

(1) Fulfilling Social Responsibility

26. (a) Explain the following features of co-ordination : 4
(1) Co-ordination ensures unity of action.
(11) Co-ordination is a continuous process.
OR
(b) Explain the following features of management : 4
(1) Management is a group activity.

(11) Management is an intangible force.

27. The demand for take away food business is increasing day-by-day. People
working in multi-national companies have to work till night very often
and they are reluctant to cook food. Taking advantage of this opportunity,
Amit and Bijoy started ‘Langar’, a take away food business. The food
became famous because of its good quality and standards of hygiene
followed by them. 4

Over the years, the business became very profitable. They decided to
expand the business by opening more branches in different cities. To
ensure consistent food quality at all branches and to maintain the hygiene
and quality they planned to import machines with advanced technology.
The cost of each machine was Rs. 12 crores. They knew that this decision
has to be taken very carefully, as it involves a huge cost and that the
decision, once taken is irreversible.

(1) Identify and state the financial decision discussed in the above para.

(1) Explain any two factors affecting the decision identified in (1) above.
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28. T (SHETHRIET) ST 3R WIEH STER Sl THT 3TSTehel T A Jgid o4 T8 3 |
Wfeh, ST SHRIRICH o 0T, §gd & T, IRt a1, a9 HH i dTct HRIHHT &
fore g frepem S fou e s @ § | 4
FTTRT Teh SEUTTT HF! H HRAA ot 3R 5 HH i oh o1¢ f| ST =med off, wfe
T &l ehTer Tehll off | 35 BT o UTH s 31T o &1 AT | Ush T 59 guat &
WIS o T 98 310 AT o STeC g0 &I ot 367 Th 91 1 Teh 3Tehteh TIEe <@t
ST 35k T ITE T | 3AehT 37eh I M It SHRIhH o SR H IBATS o 0T 3
oft | 3Tl fedt, St o8 o w8 1 fow g & S arelt fafie Sismat o wR § e
JyeRiEfeRd 81718 | I g9 T Il hIishHT W A had 50% B ¢ T8 9 AU HTgeh i
T YTTe7eh GITem a1 gord I T8N o ¢ )@ 9 | Afeh 3 w&ama shaet 10 7 o6 Ay
q | 37 AISHIST T AT Breht 3T 3 qid B ST 1 € 3TN fom semg ot foram |
(i) Touom sy o SUes =fa e i Ug=T e 38T 31ef G |
(i) IWE (1) T v T foqure firsr & oo T gmiwor 6 fafirT aee-ies afiferd 8 |

Ik FT=RE § TS Teheiieh! T TehTeT STeAT 71T & 378 Ug=TT Uel FHEAST |

29. Trem 3 31oft w5 QU ek =R Al weg S areft i I € | $ et et frem gt @
JTT=EEehd B TRl STa 3H 361 UINTTeh] § ¥ Ueh ] el &1 | dleh ohich T 8T ST
S 1 UEH BT <ET | YBATS i W S I 30 Faqrn f a8 3ueht 98 7 o 7, foem
a1t -anft shefm 12 < vers I A 7 | S Fren 6 g off sawn 76 97 38 fafwaa '
HRifeh IHehT 92 T e T8 =t off | e ofi i 9 At gerTeHRar & Sga ek
TuTfera oft, 31 35 3Gk foTu Ueh BieT |1 SHaE™ T i o1 Foig form | 3 15
s wefd @l 3R gU Tremeht 1 Sl ek T ST §9H % foIT 15 iRl i
frges fopam | foam 9 fofir=r wal & QU aremehi Shi =raen i 3R T = @ gw
ToReT ST 3 TTSTehi Sl S5 A ShiHG T 3 CNTI <l SeTT S 3701 ShH 3T o R0 15
TIRITeh 81 @G Fhd | 4
forem 3 erefera 1 = Tl # s feon, e wgg W urE ute frers gufe off | yoee
g &l 15 T % 31T 150 U TrRImehi bl T 30 Wi TI9TTeh <hl ST WX Sleh hieh AT
ST ST T |
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28. Going to gym and following a protein diet has become a popular trend
these days. However, with the busy work culture, many people, especially
the youth struggle to find time for weight loss programmes. 4

Anika was working in a multi-national company, wanted to join a gym for
weight loss but could not find time. There is no good gym near her house.
One day, Anika was walking out of the office during lunch time and saw
an attractive poster of a gym which was near her house. Anika was
curious to enquire about their weight loss programme. Next day, when
she went to the gym, she was surprised to know about various schemes
offered by the gym. They were not only offering 50% discount on the fee of
weight loss programme, but were also providing free coach facility and
free protein diet for the customer. But these offers were valid only for 10
days. Attracted by these schemes Anika immediately submitted the fee
and joined the gym.

(1) Identify and give the meaning of the element of marketing-mix
discussed above.

(1) The element of marketing-mix identified in (1) above includes various
tools of communication. Identify and explain the tools highlighted in
the above para.

29. Nisha had given some old dresses of her own to her house-helper
Beenu. After a few days, Nisha was happily surprised when she
saw Beenu wearing one of the dresses beautifully refurbished. On
enquiry, Beenu told Nisha that this was done by her daughter who had
just completed her Class 12th studies. Beenu also told Nisha that she was
a little concerned as her daughter did not want to study further. Nisha
was very much impressed by the creativity of Beenu’s daughter, so she
decided to setup a small business for her. Nisha bought 15 sewing
machines and appointed 15 girls to refurbish the old dresses. Nisha also
arranged old dresses from various sources and employed a person who
will sell these dresses at a very low cost for the one’s who could not
purchase news dresses due to their low income. 4

Nisha divided the girls in three equal groups, each having five sewing
machines. Each group was given a target of refurbishing 150 old dresses
in a fortnight with a cost of Rs. 30 per dress.
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15 T o @me, Trem =t St ofi & |1 sraEm o1 wiaer o @ of, giua fear e fh

-1 = 150 JUHT drerment sl € 30 Wi T1emeh s € 3ieh shich T, SIHT ST A& hi

T S &l | Fg-11 150 JU Tremehi shi 3 35 i F1Teh <hl € 8 Sieh shich T ST ST

! STefeh Tg- 11T haed 140 GO TISTRI 1 31k Hieh T ST ST Hehl Tfehd T 27

et TTeITeh i ST W |

(i) 3T I W H HROT ¢l §U STUH 41 Tgl H | T Tg W Ffeid Ja- i
TS 1 TEATHT |

(i) STE (1) H TS TS JEERONST 1 AL Y 3R Ieoi@ Hifve o6 i =
AT J&-4 o ToTC Tyl & 3T &= ?

30. I, Toriw Firar oot et =1 HedT Ud Anies o & foie ueh fafsq foeme™ o
StegfuTeh TUHSTETAT % €9 § R K T 2 | 38 Ugd | & WE 9 ¥ ygH i fafer ua
feranfRiat =Y w3t i Gerg o qlien w1 Sfeeiad o fea B | o7 I8 gRied s 2
op e 3TEATYeh o o1& ST TIY &Y U Iooi@ fohaT ST dTfeh o s foham ST 2 37
Terar feam o fopam T 2 %6 oI =18 Uk Amieeies o &9 3§ 13 &t | 4
3Hh R IR T8 ° 918 T8 IISHTE 3 Tarenfoi sl ugme 9T aret fafir= foet &
JTATTHT o BT 9 YIHT T TH-T o oI Teh YR T Tl | T§ TeATIeh] I 37
1 o fTU foramoT wal sl <1 S o7 3 gerEar L 2 |
I AT H T4 o FRASH R o Wewd o 99 QI oGl T SRR STo1 701 2 372
TEETHT T HHEATST |

31. (a) = sk o FAfeTRad =RoT w1 Tw=sy : 6
Q) == ol
(i) eleredl wdieror
(iii) ve-SEdTe
(iv) USHIR-GHgidr
Jan
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After a fortnight, Nisha who was supervising this business with Beenu

was informed that Group I was able to meet the target by refurbishing
150 old dresses at a cost of Rs. 30 per dress. Group II was able to
refurbish 150 old dresses at a cost of Rs. 35 per dress, whereas Group III
could refurbish only 140 old dresses but at a cost of Rs. 27 per dress.

(1) Identify the concepts of management discussed above for each of the

three groups giving reason in support of your answer.

(1) Give meaning of the concepts identified in (1) above and state which

one is important for the management and why ?

30. Prachi is working as an academic counsellor for specially abled students
at one of the top school to provide special support and guidance to these
students. She clearly states in advance the methods of teaching and
tackling the students. She ensures that the goals are clearly stated for
each and every teacher so that they act as a guide for deciding what

action should be taken and in which direction. 4

Her well laid plans will serve as a basis for coordinating the activities and
efforts of teachers teaching different subjects to these students. It helps

the teachers in bringing clarity of thought and action to their work.

Identify and explain the two points of importance of ‘Planning’” function of

management highlighted in the above para.

31. (a) Explain the following steps in the process of selection : 6
(1) Selection Decision
(11) Medical Examination
(i11) Job Offer
(iv) Contract of Employment
OR

*66/2/2% @ [ P.T.O. ]



®collegebatch.con

(b) Fr=ferRad focfa dicaTeHl o1 wwemET 6
(i) ™ wlier
(i) He-aTserl
(iii) 3caTGERdT HEaf-a ASGy TieaTe
(iv) 3T

32. 3 IR, Gied qUT UTIS 3A1fe §H Td s b1 8™ 9etl &t off | frset 3o anf 4
g TSt oy IR B @ ot | 379 98 I IcTe-Uih H W AU IATE ST Arat
oft | fircted (HI2 TSI <l sgdl g3 | sl @d 5T 304 $ firele Iael o1 g &1
Tt foram | siga 31feres SR ST 6t o wTe, 394 aTan T35 fioiew Jeod, wredt qun @
o foTu R fieie s <6\ feg afa-feg o @& off | w31 w@ie < qen 3T
3aurel H fafyrear @ & fofu 3uq 37 3amg) 1 9o & fofw s 18 SIEi-5d e
ey G IR 6T 3TN 3794 Tiele ISl o |1 39! TSR H IaRA <1 {3 fora | 6
3G foTu 39 3 10 3tffer ufgen sH=ie o wm = fgw e S faow s 3 st &
fore wftfera off | wiq sifafcs stfees SMTRI 61 WA o w1e ot 97 v | oft 5 Saarer
3TUEAT o TR T T |
38 91 1 fuf~a qen 97 giifead & & fore fop wfafafem =1 gemem Jem sgar qen
ud frfeaa @ea 6 iy & foT Senet b1 U= Herargde e Tyt & & gl @
o1, AT 3 T THaereh, forar w1 fages T | ferar 4 nfafafemi @ Ts) @it 3t gar
o foh T forgek fopu e T & & < qU fed -9 S 3R 31 IR ST S|
1T SRt B 79T I forarelt off | aiommeesy 3cred W giar o |
(i) STRE Ifid T % 1 bl TETTT T IEehT Sooil iU |

(ii) U (i) H I8 TT HT o HEA o [ohral 41d [SG3T1 hl Ieeid iy |

33. (a) SAAIUETGD TS o feheal i <141 U fohegl <19 HTHIAT b1 Iooig I | 6
3AYAT
(b) TS o YT &I o Teheal i T4l U fohral o1 ST ol Scoi <hITST | 6
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(b) Explain the following financial incentives : 6

(1) Profit sharing
(11) Co-partnership
(111) Productivity linked wage incentives

(1v) Perquisites

32. Asha was running a business of producing and selling pickles, murabbas
and papad etc. She was earning a good profit for the last many years.
Now, she wanted to add some new products in her product line. Seeing the
growing demand of millets, she decided to add some millet products. After
doing a lot of market research, she found out that the demand for millet
noodles, pasta and ready to eat millet cereals was increasing day-by-day.
To give a different taste and to have uniqueness in her products, she
prepared a new tasty herb based sauce for cooking these products and
decided to launch this along with millet products in the market. 6

For this Asha hired 10 additional women workers specially trained for the
same. However, despite adding more workers, to her surprise, production
was not upto the mark.

Concerned about this and to ensure that the activities were performed as
per the plans, and that the resources were being used effectively and
efficiently for the achievement of predetermined goals, Asha appointed a
supervisor Nabita. Nabita monitored the activities and discovered that
two of the newly hired workers were spending their whole day gossiping
and distracting the other workers. As a result the production was low.

(1) Identify and state the function of management discussed above.

(11) State any five points of importance of the function identified in (1)
above.

33. (a) State any three advantages and any three limitations of informal

organization. 6
OR
(b) State any three advantages and any three disadvantages of
divisional structure of organization. 6
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34. wedl g8 Wi %I ¢@d g W quU1 b1 I Sl HUGT TS o3 AT Hid % foru
TSI CTSaH’ hETT W <hl | 3= TUTT alTell UeTsel ©l1ge] ol 8 g fersiwaaii &
T IATEH i o ToTC qeheiien H WY farer e I=asioft <ht ammft <6t strarwarehar of | so@
3Tl IATEA AT §¢ 75 | 3191 TASE! A8l o oot 1 MERw it & fofw 9 7 shaa
Tt AFTAT Sl G AT =TRd 9 I AN o HIR Toh A9 -HIioH | A7a v Fmad
% | Ig Ioh TTC 8 =Ifam T A1 3R qed Feifa wun e w vt @imsei i fosht
1 ST | el A/ qT $7 A5 G WGH b1 71§ ITANTAT Hed oh UL oh &R Bl HURT
Al | 6
Ty TASS! ATE o HaE™ H 1okl Ticreaet oft qa off 3eh! 3Tt Turaran qer fersmyarai
% BT I T TSt TS b1 Yoot Tforeafefii o Hei & 31ferss @1 | 38 3amg
TafirieRtor aen fosiTom we forsh gaeia aife <At stfgdia Tt o SRor 31ae e gedi o1
3ftferea feam |
SIh AT W Uithdl 394 hid Y UH Tehegl i el ! TE=TT Us qesy forg
T3St TSl ol Yo - FHeir shid Tme o qerm Hem = & H o @ |
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34. Ravi and Megha started ‘Energylights’ a company manufacturing energy-
efficient LED lighting after realizing an increasing demand for the same.
Manufacturing high-quality LED lights with some unique features
required substantial investment in technology and high-grade materials.
This pushed up their cost of manufacturing. To determine the price of
their LED lights they not only wanted to cover all costs but also wanted to
earn a margin of profit over and above the costs. This will set for them the
minimum level or the floor price at which the LED lights would be sold.
The high demand and the utility provided by these lights will set the

upper limit of the price. 6

Though there was enough competition in LED lights business, even
then they kept the price of their lights higher than the competitors
because of good quality and its features. They justified the higher price
because of the product differentiation and unique methods of advertising

and sales promotion etc.

Quoting lines from the above para, identify and explain any three
factors which were taken into consideration by Ravi and Megha to

determine the price of their LED lights.
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